
Your letterhead with logo

A SHORT, attention-

grabbing headline

Contact information - who 
at your company can talk to 
the news outlet if they need 
more info?

Your city, of course

Information about the certifi cation

Nothing fancy here, no fancy fonts, 
no cute puns. Just clear, to-the-point 
facts that follow journalistic rules for 
answering the questions Who, What, 
Where, When. And most important, 
Why - as in, Why should the news 
outlet  or the public care?

Information about your company

Last paragraph leads them somewhere 
else for more information.
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